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What is Social Media?



Technology Evolution





Social Media Buckets



Social Media Leaders



Social Media Defined

Social Media: Media for social 

interaction, using highly accessible 

and scalable web-based technologies.
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Social Media Revolution
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Click here to see: 

The Evolution of 

Social Media 

http://www.youtube.com/watch?v=lFZ0z5Fm-Ng
http://www.youtube.com/watch?v=lFZ0z5Fm-Ng
http://www.youtube.com/watch?v=lFZ0z5Fm-Ng
http://www.youtube.com/watch?v=lFZ0z5Fm-Ng


Social Media Jeopardy



The largest social network on the internet 
with over 500 million users 

Question 1



A social network that facilitates: social 

interaction, communication, content 

diversity, marketing and advertising, 

brand awareness, user engagement 

and a global user base 

ωAlmost 750 million active users 

ω1 billion plus forms of content shared per week

ω1 out of every 8 minutes on the Web is spent here

ω59% are 18-54 age range

What is Facebook? 



How Can You Use Facebook? 

ÅConnect with your community
ÅBuild brand awareness
ÅFind new leads
ÅCreate campaigns to bring 
Retailers  to your property
Å¦ǎŜ ǘƘŜ ŎƻƳƳǳƴƛǘȅΩǎ ǾƻƛŎŜ 
to gage or create a need for 
specific leases



Question 2

An effective social media 
platform for gaining insights 
about individuals you are 
targeting for leasing , 
partnering, or doing business 
with by sharing business and 
professional profile 
information

An effective social media 
platform for gaining insights 
about individuals you are 
targeting for leasing , 
partnering, or doing business 
with by sharing business and 
professional profile 
information



A social media platform geared 
towards companies and industry 
professionals looking to make new 
business contacts or keep in touch 
with previous co-workers, affiliates, 
and clients

ÅCreate customizable profiles that detail 
employment history, business 
accomplishments, and other 
professional accolades

ÅMore than 90 million registered users, 

ÅSpanning more than 200 countries and 
territories worldwide

What is LinkedIn?



How Can You Use LinkedIn?

ÅIncrease your visibility
ÅConnect with industry 
professionals through Groups
ÅFind new leads
ÅGauge the health of an industry
ÅAsk for advice



A social network

and the largest

micro-blogging 

service that enables 

its users to send 

and read text-based

messages of up to 

140 characters

Question 3



A social network that facilitates: 
Real-time conversations with 
influencers, immediate feedback, 
the brands as an industry resource 
and linking the consumer with the 
brand

Å Over 200 million users

Å 110 million tweets per day

Å 62% of users are 25-54 in age

Å 53% of users are women

What is Twitter?



How Can You Use Twitter?

ÅReal-time conversations with 
potential leads
ÅImmediate feedback 
ÅResearch the user community
ÅFollow key retailers you want to 
engage
ÅPost pictures and links from your 
mobile phone



Question 4

A keyword embedded in a 
microblogging message that 

describes the information and 
allows it to be found again 

easily by browsing or searching



ωYou create a hashtag simply 
by prefixing a word with a 
hash symbol: #hashtag

ωEnables users to track other 
tweets on the subjects they 
are interested in

What is a Hashtag (#)?



ÅTweeting: the act of sending a tweet

ÅTweeter or Twitizen: one who uses Twitter

ÅTweeps or tweeple: Twitter users

ÅTwitterverse or twittersphere: all of Twitter

ÅTweet-up: a Twitter meet-up

ÅTwease: a tweet used to tease users to follow a link

Twit-tionary to Know



Where internet 
users viewed over 
1.9 billion diverse 
videos per day in 

2010, ranging from 
home movies to 
branded content 
and commercials

Question 5



Facilitates: 

ÅVideo exposure to a global audience

ÅEasy video editing and marketing 
through tags

ÅMobile-ready access for content

Å Over 490 million users

Å 92 billion page views per month

Å 53% of women ages 27 to 43 watch video 
regularly online

Å Of the 64% of women who watch video online, 
75% are influenced in a purchasing decision

What is YouTube?



ωPost tour and preview 
videos

ωUtilize event content to 
promote your property

ωFashion and shopping 
advice

ωFeature specific retailers 
and promotions

ωEngage by using 
recognizable personalities

How Can You Use YouTube?



Hugely popular photo sharing website that 
enables members to upload their own photos 

into customizable albums that can then be 
labeled, organized, tagged and publicly posted 

Question 6



Facilitates: 

ÅContent organization and metadata 
association

ÅConnectivity using email 

ÅComments, real-time photo sharing

ÅPromotion and awareness

Å Hosts more than 4 billion images

Å 55% of Flickr users are women

Å Adding 22 million users per month

Å Popular with Boomer generation women, who are  
educated, have high income and make 95% of 
household purchase decisions

What is Flickr?



28

Question 7

²ƘŀǘΩǎ ŀƭƭ ǘƘƛǎ ά/ƘŜŎƪƛƴƎ Lƴέ 
nonsense  about?  

And since WHENdid Bob in accounting 
ōŜŎƻƳŜ ŀ άaŀȅƻǊΚέ
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How can I utilize foursquare?
ÅPortfolio wide campaigns
ÅRetailer check-in incentives
ÅMayor ςonly specials



B2B Applications - Leasing 



Social Media as a Leasing Tool
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Local Trend Research



Local Retailer Research



Promote Leased Space



Text-to-Lease



Å Include QR codes on leasing 
materials that link to: 

ïVirtual tours

ïPhotos, property details

QR Codes



Leverage ICSC

Å Share Company News

Å Share Industry News

Å Live Tweet from Conferences

Å Share Deal Terms

Å ENGAGE!



B2C Applications - Marketing
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What does it all mean?

www.centersocial.com
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Over 2010 the number of shopping centers using Facebook grew 84.9% 

while the number using Twitter grew 59.2%

State of the Industry - Benchmarks



Retailer Success: Ann Taylor ïSkinny to Real

Results:

ÅLoyalty

ÅDialog/Engage

ment

ÅSales

ÅPublicity



Best Buy on Twitter 
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foursquare & AMEX
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Quick Response (QR) Codes
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The QR Code above links to

the Center Social website

Macyôs QR Code

Users with a camera phone can download 

a QR Code reader application and scan 

the QR Code to display text, contact 

information or open a web page in the 

phone's browser.  

Å Communicate product 

information

Å Allow for instant price 

comparisons

Å Offer instant custom content 

ie:  Macyôs QR codes link to 

style videos on coordinating 

outfits



Social Media vs. Online Marketing

Groupon & Living Social
Å What is a group deal?

Å Offer a discount (e.g., a $50 gift card for $25) 

that can only be activated when a minimum 

number of people agree to buy

Use group deals to:

Å Drive sales

Å Attract customers

Å Raise brand awareness

Å Create and maintain top of mind awareness

Å Utilize social media channels

Å Offer value to the customer
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ÅPerfect Storm

ÅDevices

ÅData Costs

ÅDelivery ïApp Stores

ÅTipping Point - Third Screen 

ÅMobile phones overtake PCs as 
the most common Web access 
devices worldwide by 2013

Å50% of marketing decision 
makers used mobile as part of 
their communications strategy in 
2010

ÅMobile is a green solution

Why Mobile



Apps vs Mobile Optimization
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